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A message from Marilyn, our Founder

This year has been a momentous year as we prepare for the launch of our much-anticipated
Diet and Cancer Report (Third Expert Report). This report will ensure that that everyone, from
researchers to policymakers to the public, has access to the most up-to-date information on
how to reduce the risk of developing cancer, as well as highlighting important areas for future
research into cancer prevention and survival.

Thanks to over 30 years of groundbreaking scientific research
funded by World Cancer Research Fund, we know there are many
things we can do to prevent cancer.

Around 40% of cancer cases are preventable, and eating a healthy diet, being more active
each day and maintaining a healthy weight are, after not smoking, the most important ways
you can reduce your cancer risk.

In the UK someone is diagnosed with cancer every two minutes. There are 2.5 million people
with cancer in the UK, and with that number expected to rise to 4 million by 2030, there is
still much more we need to do.

We will continue to ensure that cancer prevention remains a priority. Our work will continue
to help even more people have healthier, cancer-free futures.

E%W-w@-j]»\,

Marilyn Gentry, Founder & Chief Executive
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Our vision, mission and goals

We want to live in a world where no one
develops a preventable cancer

Our mission is to champion the latest and most authoritative scientific
research from around the world on cancer prevention and survival through
diet, weight and physical activity so that we can help people make informed
lifestyle choices and reduce their cancer risk.

What we do

In the UK, cancer affects one in two people. We investigate the causes of
cancer and help people to understand what they can do to prevent it. We:

® FUND scientific research into the links between cancer and lifestyle,
particularly diet, weight and physical activity.

® ANALYSE all the research in this area from around the world to ensure
our message is current and based on the most accurate evidence.

® GIVE people practical, easy-to-understand advice about how to reduce
their risk of cancer.

® WORK with governments and decision-makers to influence policy.

X

Through scientific research, healthy
living advice and policy influence, our
work benefits everyone who wants to
reduce their cancer risk
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Analysing research by scientists
around the world into the links

between diet, physical activity,
weight and cancer
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Our Continuous Update
Project

What is the Continuous Update
Project (CUP)?

The cornerstone of our research programme is our
Continuous Update Project (CUP), which informs all our
work. It is the world’s largest source of scientific research
on cancer prevention and survival through diet, weight and
physical activity. We collate all the evidence from across
the world so we have a clear picture on what people can
do to prevent cancer through diet, weight management and
physical activity.

We translate this scientific data into accurate, accessible
Cancer Prevention Recommendations, to support people to
make healthier lifestyle choices for a cancer-free future.
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Why is the CUP so important?

Expert Reports

CUP findings inform our Expert Reports, which give a comprehensive
analysis of the worldwide body of evidence on cancer prevention.

Reports on individual cancers

Analysis from the CUP helps us to produce regular reports on individual
cancers. This year, we published reports on the links between diet, weight
and physical activity and bladder, stomach and oesophageal cancers.

Cancer Prevention Recommendations

Our 10 recommendations to help everyone reduce their cancer risk are
based on the latest scientific evidence available from the CUP.

Research priorities

The CUP helps us identify priority areas for research in the future.

“The CUP is a vital project because

it provides scientists researching diet,
weight, physical activity and cancer
with a ‘one-stop shop’ of information ...
a unique cancer prevention resource.”

Dr Teresa Norat
Lead Researcher, Imperial College London
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Cancer prevention through ...
research




Other cancer charities
focus on treatment.
We’'re different. We

focus on prevention.

Since inception, we have invested
£104 million in research projects
that contribute to filling gaps in
our scientific knowledge about
cancer. Our research looks at

the links between diet, weight,
exercise and cancer. Every year
we invest in research across
different areas of science,
including both review projects,
such as the Continuous Update
Project, and traditional laboratory-
based projects.

2\

Highlights from the research we funded
this year

Professor Richard Martin and his team at the University of Bristol found that
some insulin-like growth factor proteins were associated with prostate risk and
its progression towards a more aggressive disease. Additionally, an earlier age
at puberty appeared to have an effect on high-grade prostate cancer.

The team at Bristol University, led by Dr Sarah Lewis, has shown that there is
some evidence that milk causes prostate cancer by stimulating a type of growth
hormone.

This year we have funded three new research projects, including research at
Imperial College London led by Dr Inga Prokopenko, who is investigating the
shared genetic factors and mechanisms between Type 2 Diabetes and an
increased risk of developing colorectal, prostate or postmenopausal breast
cancer. The research will help evaluate cancer risk in Type 2 diabetes patients
and will help inform screening frequency, public health preventative strategies,
treatment and the development of personalised medicine.
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Reports on individual cancers

Recommendations.

This year we published two new reports on breast cancer and

- v .
bowel (colorectal) cancer. Among the findings were: w Be a healthy weight.

Keep your weight as low as you can

E within the healthy range.

v

B Drinking just one alcoholic drink a day can increase breast
cancer risk

Move more.

Be physically active for at least 30
minutes every day, and sit less.

B Undertaking vigorous physical activity (such as running or fast
cycling) decreases the risk of premenopausal breast cancer

B Being overweight or obese increases the risk of

Avoid high-calorie foods
and sugary drinks.

Be particularly aware of processed
foods high in fat or added sugar, or
low in fibre.

postmenopausal breast cancer

B There is an inverse association between adherence to the
Mediterranean diet and postmenopausal breast cancer

Enjoy more grains, veg,
fruit and beans.

Eat a wide variety of wholegrains,
vegetables, fruit and pulses.

B Eating more wholegrains such as brown rice or wholemeal
bread can reduce bowel cancer risk.

B The risk of bowel cancer is increased by:

Limit red meat and

avoid processed meat.

Eat no more than 500¢ (cooked weight)
a week of red meat. Eat little, if any,
processed meat.

B eating processed meat

B eating too much red meat

B being overweight or obese

B drinking two or more alcoholic drinks a day

K

The findings from both these reports further support our Cancer Prevention

X

For cancer prevention, don’t
drink alcohol.

It's best not to drink alcohol. If you
do, limit alcoholic drinks and follow
national guidelines.

Eat less salt.

Limit your salt intake to less than
6g (2.4¢ sodium) a day by adding
less salt and eating less food

processed with salt.

X
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For cancer prevention,
don’t rely on supplements.

Eat a healthy diet rather than relying
on supplements to protect

against cancer.

If you can, breastfeed your
baby
If you can, breastfeed your baby for

six months before adding other liquids
and foods.

Cancer survivors should
follow our recommendations.

After cancer treatment, our best advice
is to follow these recommendations.
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Cancer prevention through ...
policy and influence

K



We work
collaboratively with
organisations across
the world to ensure
cancer and non-
communicable
diseases (NCDs) are
seen as a top priority
by policymakers
worldwide.

We work closely with the World Health Organization

(WHO) as part of our Official Relations status, other inter-
governmental agencies and national governments. We
supported the WHO in their development and launch of the
Decade of Action on Nutrition at the UN General Assembly.
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Our NOURISHING framework helps
policymakers worldwide to identify where
action is needed to promote healthy diets
and reduce obesity. NOURISHING is now
the leading global source of information
on this issue, with over 450 implemented
government policy actions and 90
evaluations across
129 countries.

werf.org/NOURISHING

In 2017 we updated our policy brief, POOPOEe P POE

Ambitious SMART commitments to
address NCDs, overweight and obesity,
to support governments as they
develop national food and nutrition
plans and targets. This included
identifying double-duty actions which

Use economis tools 1o address food atfordabiity and purchass incentives.
Festrict food advertising and othes foms of commescial promotion.

Improve sutritionsl guality of e whels food supply

Sat incanaivas. and rules 59 criste 3 healthy ratall and food srvice
omrcement

Marmess 100d sepply chain and actions acress sectars 1o ensure
th heaith

have the potential to prevent both s

Il peophe about 1050 DS RULITTGS Deough BubLe warens s

undernutrition and overweight and
obesity.

sed counselling settings.

Ghve nutrition education and skils
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Our clear, evidence-based information helps people make more informed choices about their health
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Cancer prevention through ...
information and advice
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Reaching out to more
people digitally

We redeveloped our website and have seen an increase in
visits, lower bounce rates and the highest retention rates
for the site since its redevelopment in 2014. The cancer

prevention section is now one of our most popular sections.

It now includes information on 30 cancer risk factors in
addition to our Cancer Prevention Recommendations.

Our recipe section RealRecipes has been redesigned,

and we've created new content and recipes. We saw nearly
140,000 page visits between April and September, a 182%
increase over the previous reporting period.

Our Healthy You blog, which
shares lifestyle tips, news and
supporter stories, has been
recognised as one of the UK'’s
top charity blogs and has helped
increase our social media traffic
and engagement.
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We have been awarded the ‘blue tick’ verification on our Twitter and Facebook
accounts. This is a badge that lets people know that an account of public
interest is authentic and they can trust the information.

We have also set up an Instagram account and now have an active community
of 668 followers.

felt motivated to
REDUCE THEIR

INTAKE

" INFORMATIO |
WAS RELEVAN

TO THEM

World
/) Cancer
(_/ Research

Fund
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Helping people during their
cancer treatment

We started our programme to expand our health
information for people living with and beyond cancer.
Research showed there was a lack of healthy nutritional
advice for cancer patients to help them cope with the
side-effects of cancer treatments. Our Eat Well During
Cancer booklet, published in September 2017, addressed
this gap. The booklet was written with the support

and endorsement of the British Dietetic Association’s
Oncology Specialists Group.

“I would definitely recommend
this book - when | was
diagnosed, it would have been
a great comfort to me to
understand exactly what |
should be eating and the
benefits of eating healthy food.”

Christine Birnie
Cancer Survivor
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Cancer prevention through ...
information and advice
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Equipping health “Cancer prevention is a big part of my

: role so | became a Cancer Prevention
prOfeSSIOI‘aIs to support Champion. As a Champion | was involved in

behaviour change in their ine development of World Cancer Research

communities Fund’s online cancer prevention training and
| o their free cancer prevention package for

In December we delivered a one-day conference in Liverpool — )

a location with poor health outcomes — which covered our health pr0feSS|Ona|S. | am so pleased that |

Cancer Prevention Recommendations and skills to support can use my experience tO Support the Charity

behaviour change.

in this way.”

Justine Kennedy
WCRF UK Cancer Prevention Champion

We reached more of the public through our cancer prevention membership
package for healthcare professionals, which amalgamates of all our
publications, tools, training and newsletters into one Cancer Prevention
Package. We have recruited 827 new health professionals to our scheme,
bringing the total to 6,000 members.

Our members see on average over 20 patients a week. In a recent survey,

96% of responders said the package increased their awareness of cancer risk
factors and 94% said the e-learning training increased their confidence in giving
advice to patients about cancer prevention and lifestyle changes (compared to
49% pre-training).
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Working in partnership

We collaborate with others who are keen to work with us on
projects to disseminate our healthy lifestyle messages.

We worked in partnership with Bowel Cancer UK to deliver a half-
day pilot training workshop to specialist screening practitioners
(SSPs) from North Staffordshire. The pilot aims to evaluate
whether provision of training enables SSPs to deliver our cancer

prevention messages and motivate people to change their
behaviour.

Kids have
73.2g of
sugar a
day. That’s...

chocolate chip biscuits

Obesity

Health
obesityhealthalliance.org.uk Q’L
Mational Diet and Nutrition Survey (2016): Figures for 11-18 year olds H A

Influencing public health policy

As members of the Obesity Health Alliance (OHA) and the Alcohol Health
Alliance (AHA), World Cancer Research Fund has supported activity to influence
government and public health policy particularly around childhood obesity, the
sugar tax, junk food marketing, alcohol labelling and minimum unit pricing.

We worked with the OHA on a story about children’s sugar consumption and
with the AHA on calling for an increase in the duty on cheap cider, both of which
gained considerable coverage and awareness.

We have:

B Supported a vote for a private members’ bill on restricting marketing of
food and drink products high in fat or salt or sugar

B Supported Jamie Oliver Food Foundation's campaigning activity

B Supported Sustain’s report: Taking the Pulse of Hospital Food
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World Cancer Research
Fund would not be

able to continue our
vital cancer prevention
research and health
information programmes
without the commitment
of our supporters.

“I felt so powerless, so | decided to use my
anger and my frustration to run the London
This year we had the biggest number of events participants so Marathon which for me would not be easy.

far, with 175 fundraisers registered as part of #TeamCanPrevent

It was very hard work, both training and on
Stephen and Richard Everett took part in a skydive in memory the day, but the struggle | felt was nothing

of their uncle and father who they recently lost to cancer, raising Compared tO What Mlke was enduring every
vital funds for World Cancer Research Fund. )
single day.”

“This was a very special day for so many reasons and on behalf

of all the Everett family we would like to say thank you to everyone Lisa Blair ran the London Marathon on behalf of her dear friend Mike who was
who donated.” diagnosed with terminal cancer.
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Sharing our knowledge

Our events in Oxford and London gave our supporters the
opportunity to find out more about our work. Trustee Prof

Ashley Cooper, WCRF research grantholder Ruth Travis (Oxford
University), and Teresa Norat (lead researcher on the CUP project
at Imperial College London) were key speakers.

“| feel it’s important to ensure the
people you love and causes you care
about are provided for, whatever the
future may hold, and so | decided to
write my Will. | wanted to make a
gift that would make a difference so
| decided to include a gift to World
Cancer Research Fund to help them
continue their invaluable research.”

Angela Feshangchi
Supporter
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Thank you

We are extremely grateful for the generous
support of individuals, companies and
charitable trusts, including:

Informa Philip and Granville Charitable Trust
Living Water Pilkington Charities Fund

Sciex Hospital Saturday Fund

Sharegift Oakdale Trust

Rosetrees Trust
Thomas Moffitt Clark Charitable Trust
John Mason Family Trust

We are also grateful to those trusts and foundations who have supported us
and who wish to remain anonymous.
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Financial information
World Cancer Research Fund UK income 2016-17

43.3% Donations

(direct mail, cash gifts and other
fundraising activities)

£3,565,277

23 . 3% Legacies
£1,921,535

15.8% Commited gifts
£1,302,973

8% Gift Aid
£660,703

9.6% Other

(including trade and investments)

£787,075

Total

£ 8,237,563
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World Cancer Research Fund UK expenditure 2016-17

74.3"

Education, research
TOtaI and health policy programme
£5,815,794

25.7%

Cost of generating funds

£2,011,646

£7,827,440

1 from the statement of financial activities of World Cancer Research Fund for the year ended 30 September 2017. The
statements were approved by the Trustees on 23 April 2018 and submitted to the Charity Commission. World Cancer
1d received an unqualified audit report and copies may be obtained from the charity’s head office.
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Message from the Chairman

The charts contain summary information for the statement of financial activities of World Cancer Research
Fund for the year ended 30 September 2017, but are not the full statutory report and accounts. The full
financial statements were approved by the Trustees on 23 April 2018 and subsequently submitted to the
Charity Commission. World Cancer Research Fund received an unqualified audit report and copies may be
obtained from the charity’s head office.

On behalf of the trustees

@J@Mﬁ/&«,

Laurence Issacson CBE, Chairman
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The future

Next year we will:

Publish our Third Expert Report: Diet, Nutrition, Physical Activity and
Cancer: a Global Perspective, which brings together the very latest global
research into diet, nutrition, physical activity and cancer.

Launch our updated Cancer Prevention Recommendations, based on the
evidence provided by the Third Expert Report.

Launch an online Cancer Health Check to help people check their own
personal risk factors.

Plan the future work of the Continuous Update Project, which may include
adding new cancers to the 17 currently being investigated.

Launch our new grant programme which focuses on important knowledge
gaps that have been identified in the area of cancer prevention and cancer
survivors:

B Identifying the mechanisms that underpin the effects of diet, nutrition
and physical activity on cancer.

B Addressing the host factors that influence an individual’s
susceptibility to cancer development or progression.

X
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Preventing cancer in the first place

is key to saving lives. But if people

do develop cancer, we want to be

able to provide them with the latest
evidence and research on how to live .
well beyond cancer diagnosis and how
lifestyle factors, such as diet, weight

and physical activity can help us live

well for longer.
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CANCER
PREVENTION
Together We Can

Donate

World Cancer Research Fund 22 Bedford Square, London WC1B 3HH
Tel: 020 7343 4200 Email: werf@wcrf.org
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